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Introduction & Background

• Youth for Sustainable Development (YSD) – Nairobi Chapter Mandate: To bring together 
teams of young people strengthening platforms for policy engagement, leadership development 
and volunteerism to improve the economic and social well-being of youth

• Overall Objective: to promote policy and inclusive practices for youth rights, participation and 
services

• Since the announcement of Kenya’s first case of COVID-19 on March 12, 2020, there has been 
a steady increase in the cases of infected persons across the country. In the current context, the 
unfolding COVID-19 pandemic can be controlled by massive and rapid behaviour change. 

• Thus, YSD –Nairobi Chapter seek to address the risk perception by young people and promote 
the adoption of positive behaviors as per the regulations shared by the government in order to 
#FlattenTheCurve;



Pillars of Engagement
• Providing access to a national engagement network for youth peer support and 

motivation

• Amplifying the voice and contributions of youth to challenge negative 
emerging stereotypes through global digital campaigns

• Developing youth skills and capacity to implement responsible volunteering 
initiatives

• Brokering partnerships with reputable and relevant organizations to provide 
youth and their community-based initiatives with access to quality opportunities

• Building the capacity of community-based initiatives and local organizations on 
responsible volunteering and quality standards



Contribution to the SDGs Scope
SDG 1: No poverty (Social security)

SDG 3: Good Health and Well-being (Sexual reproductive Health Rights)

SDG 4: Quality Education: (Lifelong learning, Active citizenship, Technical and vocational education)

SDG 5: Gender Equality – (Gender-Based Violence, Discrimination, Harmful  Social Norms)

SDG 8: Decent Work and Economic Growth – (Youth Skills and Employability)

SDG 10: Reducing Inequality  - (Social, economic and political inclusion)

SGD 13: Climate Action – (Youth and Resilience, Climate Change)

SDG 16: Peace, Justice, and strong institutions – (Youth Empowerment, Participation in Decision making, Governance 
and Accountability)

SDG 17: Partnerships for the Goals – (Community and Local ownership ad partnership, Volunteering (as primary 
actors, as volunteers, and as leaders)



Purpose of Initiative
Period of implementation: Between March to September 2020

• Seek to address some of the emerging challenges affecting young people 
including the rise of gender-based violence; 

• To increase involvement of youth in disaster preparedness and recovery

1. Strengthen skills and knowledge of youth disaster risk preparedness;

2. To create awareness on covid-19 created at community and national level;

• To practice social inclusion to the most vulnerable groups in the informal 
settlements;

• Understand the context in which we shall operate post COVID-19. 



Becoming Change Ambassadors - Activities

• YSD –Nairobi Chapter linked to MOH, The Kenya Red Cross, VSO-Kenya and 
collaborated with other local organizations in responding to the pandemic

• YSD members and other community volunteers engaged in social media 
campaigns, creating awareness in COVID-19

• Use of #VolunteersAgainstCPVID19 hashtag reached 8333,000 people on social 
media globally between 20-31 March according to the analysis carries out



Target Audience
• The most vulnerable groups in Nairobi County. 

• Targeted young people living in the slums of Mathare, Mukuru kwa Njenga and 
Kibera (The informal settlements). 

• The sites have been selected due to the high population of young people as well 
as the high-risk factors propelled by the challenges of social distancing due to 
the congestion as well as overreliance on Boda Boda as the main means of 
transport.

• Reach was through social medias outreaches, the roadshows targeting the slums 
and through the community radio spot adverts. 



a) Webinars and online 
Campaigns
• 5 webinars and online trainings were conducted within the one-month 

grant period to create awareness and empower the youth, enabling 
them to cope with the emerging issues during and after the COVID-19 
period.  

• Achievement: 328 participants were directly empowered through 
these sessions; skills of about 25 YSD members were nurtured in 
planning, organizing, reporting and moderating trainings/ webinars as 
they actively participated in preparing and coordinating webinars in a 
smaller team. 

• Weekly and Bi-weekly Online sensitization on COVID-19 
awareness/response reaching over 500,000 people globally

• Activities: Building Resilience during the COVID-19 era

: Sexual reproductive Health Rights

: Self-Care and Linkages to Psychosocial Support 

: Gender-Based Violence

: Community Resilience

: Social Accountability

: Social Inclusion



b) Reflector Jacket Distribution –
Bodaboda Behaviour Change 
Ambassadors 

Encrypted messages in local 
languages to    ensure local 
community members 
understand 

The reflector jackets were 
inscribed with key messages 
on COVID 19.

The riders pledged to be 
COVID 19 behavior change 
ambassadors in their 
communities to help in raising 
awareness on the disease and 
help flatten the curve.



Reflector Jackets 
Distribution in Kibra
Area - Nairobi

The youth volunteers raised awareness on COVID 19 among the public 
motorcycle riders. 500 reflector jackets, 550 face masks were distributed. The 
riders were also educated on how to properly wear and remove face masks. 

Achievements: 

• Successful distribution of 500 reflector jackets and 550 face masks to the 
targeted vulnerable communities Nairobi.

• The Deputy County Commissioner, area Chiefs showed tremendous support 
for our initiatives and talked to the riders on their crucial role in fighting the 
COVID-19 pandemic. They also welcomed further efforts that will transform 
the lives of people within their jurisdictions. 



c) Radio Activation/advert messages

• Radio spot adverts and presenter mentions were 
used to send key messages targeting youth and 
other vulnerable groups. Through local radio 
stations such as the Mtaani FM radio station. The 
messages covered the adverse impact of COVID 
19 and government restrictions, coping in the era 
of COVID 19, and giving hope to the people. 

• Focus was also given to issues of Gender Based 
Violence and mental health because of the high 
rise of cases since the start of the pandemic. These 
messages were tailored to the language of the 
targeted listeners. These adverts and radio 
mentions were aired over a period of one month 
and were able to reach an estimate 500,000 
listeners in Nairobi informal and middle-class 
residents



c) Radio Activation/Adverts 
Messages
Some of the feedback from the listeners 
include:

• Youth are worried about joblessness

• Youth are concerned about their mental 
health following loss of jobs and government 
restrictions.

• Youth are worried about domestic disputes 
and Gender Based Violence

• Youth expressed joy over the reopening of 
the economy by the President of Kenya



d) COVID-19 Awareness 
Campaigns/ Road Shows
Targeted the most vulnerable communities such as; 
Mathare Sub-County, being an informal settlement that 
has seen a rise in the new COVID-19 infections. The 
roadshows sensitized to the most vulnerable people 
with COVID-19 information who possibly miss out on 
the information conveyed through social media and 
mainstream media. 

Achievements: 

• Successfully bringing partners on board to join in the 
activity.

• The Deputy County Commissioners and local 
administrators were delighted and appreciated us as 
the youths for engaging in awareness creation on 
Covid-19; They supported our activities and gave us 
the go-ahead to engage with the community. The 
county commissioners promised to support our 
initiative moving forward with regards to leaving NO
ONE behind in the fight against COVID-19. 



Collection and Monitoring of Outreach

The radio activation and advert messages

• Reach was measured by the number of listeners reached, and the social media engagements for 
each show. The report was generated by the radio station.

Total listeners: 300,000

Male: 180,000

Female: 120,000

They have age clusters as well which was captured. 18-44-year-olds were more than the rest of 
the groups.



Collection and Monitoring of Outreach

Webinars and online training

• Pre-evaluation survey was conducted before each webinar to understand the needs and interests 
of our target youth groups mainly in Nairobi and Kilifi, mainly focusing on their availability and 
topics of interest. Posters and registration links were used to reach to more people through social 
media. 

• (For each topic, it was clear on the number of participants, their gender, age groups and captured 
persons with disabilities as well)

• SLI was provided in all the webinars and training for inclusivity and ensuring that no one is left 
behind.



Collection and Monitoring of Outreach

Jacket distribution and road show awareness campaign

• Roadshow awareness campaigns took place for one day and reached an estimate 10,000 people 
in both Kilifi and Nairobi.

• Reflector jacket distribution reached 500 riders directly as they were handed the reflector jackets 
directly while being sensitized on COVID 19.  2500 riders were reached indirectly.

Social media engagement 

• This was done using the hashtag #AngamizaCoronaKE and was able to reach around 6000 
people on Facebook and 24204 on twitter. Below is a more detail report;



Challenges – Community 
Awareness Road Shows and 
Reflector Jackets Distribution

• The government restrictions on 
movement and gatherings larger than 15 
people made it hard to engage more youth 
volunteers in the activity despite their 
willingness to take part. We addressed this 
by having different people take part in the 
activities in rotation so that more people 
are involved in the end.

• High demand for face masks, hand 
sanitizers, reflector jackets in the 
community: This was addressed by 
distributing the reflector jackets and face 
masks to the behavior change ambassadors 
among the boda boda (motorcycle) riders. 
The larger population were informed that 
more activities are in the line-up for the 
future as well educated on proper 
handwashing and usage of reusable masks.



Challenges – Webinar and Trainings

• Unexpected network and power failure: Resulted in inconsistency in delivering content 
during the webinars. Having 2 moderators per webinar as well pre-webinar discussion with the 
panelist tackled these challenges.  

• KSL interpreter: Absence/ Presence

• Financial resources the volunteers and other community actors: as most members have been 
out of work since the pandemic started thus no income affecting implementation of the 
intervention.



Challenges –Radio Messages and Spot Adverts

• Cost of radio adverts and awareness mentions were too high. Thus, causing delays.

• Dynamism of the current trends: initially the team had already planned awareness sessions 
and was later a realization of the topics being over-mentioned by the government, private and 
NGO sectors……..There is need to be dynamic and adjust our messages to the current trends 
and issues such as mental health, gender-based violence, personal resilience, among others. 



Next Steps
• Yes. The webinars created a platform to gather feedback on the empowerment needs of the youth. 

The feedback will be incorporated in future interventions.

• The awareness roadshows and reflector jackets distributions led to the understanding of the critical 
needs of the community. For example, many people expressed concern on the impact of covid 19 on 
their lives and need more support to restore or create a sustainable source of livelihoods. Working with 
the local administration to reach the most marginalized in our awareness creation activities, in 
partnership with identified partners in the localities will be incorporated in our future plans. 

• The reflector jackets exercise enabled us to identify and create ambassadors amongst the boda
boda riders. Clearly mapped out the gatekeepers and saccos heads, leaders of various boda boda stages 
in these regions came out of the intervention, in future these groups will be engaged and supported to 
register; capacity build them on entrepreneurship as well as link them to various financial institutions for 
financial support. 

• Activities though this grant have increased the chapters’ visibility in the region. More organizations 
are now more aware of this youth platform. Latest communication indicates plans for the platform to still 
be engaged in similar activities with partner organizations.



Next  Steps
• Use of community radio barazas can be deployed so as to reach a wider coverage in most 

part of the interior places. 

• The weekly radio talk shows are a sure way of creating awareness to enhance social 
accountability in the community as they have been complaining and redundancy from 
policymakers in fulfilling their duties in the county.

• With a layover and ease with the government restriction and curfews in the county the YSD 
member can take sensitization and awareness creation on COVID 19 to the grass roots 
and seek for more partner to come on board.

• Social accountability training to identify and map champions to drive the agenda in 
holding accountable the county government and policy makers in the county in term of 
budgetary allocation for key priority areas for people in the community.



THE END

Working together is a super-power and the collective power of 
people to create change has never felt more meaningful or 

necessary. 

THANK YOU


